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For the attention of Consultant’s authorized representative 
Name: Ahead Creative LLC 
Email Address: arianita.petushi@ahead.al; redi.petushi@ahead.al 
DATE OF TRANSMISSION: This Notification is sent on May 21, 2026
Notification of Award
Client: Ministry of Agriculture and Rural Development (MARD)
Contract title: Communication & Visibility

Country: Albania
Loan No. /Credit No. /Grant No.: 94890-AL
Reference no.: AL-MARD-510813-CS-CQS
This Notification of Award notifies you of our decision to award the above contract. 
The successful Consultant and summary scope of contract
	Name:
	Ahead Creative LLC

	Address:
	Building no. 70, 3rd floor, Ibrahim Rugova street, Tirana, Albania

	Contract price:
	Euro 196,950 including VAT 20%

	Duration:
	28 months

	Method of Procurement/ Selection:
	CQS

	Summary scope of contract:

	I.  OBJECTIVE OF THE ASSIGNMENT
The main objective of this consultancy is to develop and implement a comprehensive Communication and Visibility Strategy in line with World Bank guidelines to promote the project’s activities, achievements, and impact.
The Ministry of Agriculture and Rural Development seeks the Consultancy Services of a qualified company, who will carry out in communication and visibility services. 
The assignment is expected to commence in March 2026 and extend during the entire project implementing cycle. 

II. SCOPE OF WORK
The consulting firm will be responsible for the following tasks:
· Develop a detailed Communication and Visibility Strategy and Action Plan aligned with the World Bank’s requirements.
· Design and produce communication materials such as brochures, newsletters, infographics, videos, press releases, and success stories.
· Manage and regularly update the project’s digital presence, including social media channels and website content.
· Organize and support media events, workshops, and public outreach activities related to the project.
· Ensure proper branding and visibility in all project-related materials and events according to World Bank branding guidelines.
· Monitor, evaluate, and report on the effectiveness of communication and visibility activities periodically.




